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WHO WE ARE
Texas Student Media (TSM) is the uncensored voice of The University 
of Texas at Austin, including The Daily Texan newspaper, the Texas Travesty 
humor magazine, the Cactus Yearbook, The Drag Audio, KVRX Radio 91.7 FM,  
BurntXOrange, Texas Student Television (TSTV), UTexas.rent, Bevo Video 
Productions and Tower & Bridge Communications. TSM also publishes Texas 
Connect, a magazine for and about UT Austin staff and faculty, in partnership 
with UT’s Office of the President. No other media organization in Austin 
delivers the 18-24 demographic or university community as effectively 
as TSM. We also serve as an agency for Texas A&M Student Media, so 
we can help you reach the university audience in College Station, too.

Experienced sales and marketing professionals, along with current UT 
students, work with our advertising partners to provide strategic consultation, 
multi-platform media schedules, experiential event opportunities, and ongoing 
help navigating the university. Approximately 1,000 students participate at TSM 
every semester, gaining hands-on real-world experience producing content as 
editors, reporters, photographers, DJs, TV and radio producers, podcasters, 
on-air talent, publicists, and more.  

Email us at advertise@texasstudentmedia.com for advertising questions, rate 
information and to start sharing your message with the UT community. Special 
rates are available for official UT Student Organizations.

UT Austin is one of the most recognized brands in the country and 
consistently ranks among the best of the best.
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CITY OF AUSTIN

MORE AUSTIN FACTS:
The Capital of Texas
“The Live Music Capital of the World”
11th most populous city in the U.S.
World headuarters to Dell, Indeed, Kendra Scott, SXSW, Tesla, Tito’s Vodka, 
Whole Foods Market, Vrbo, Yeti and more!

Austin, Texas is a highly coveted market, topping the charts in 
fastest growing, job prospects and quality of life.
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WHO WE ARE

CONTACT US
Marlies Arevalo, Manager for Advertising  
and Revenue/Product Strategy 
marlies.arevalo@austin.utexas.edu | 512.471.8618

Danny Patterson, Account Manager 
daniel.patterson@austin.utexas.edu | 512.475-6721 

Chance Weick, Media Account Executive 
chance.weick@austin.utexas.edu | 512.475.6720 

Address 
2504 C Whitis Ave – HSM 3.200
Mail Stop E4100
Austin, TX 78712

Advertising 
advertise@texasstudentmedia.com
texasstudentmedia.com
F: 512.232.5793 

Gerald Johnson, Executive Director  
for Innovation and Partnerships  
gerald.johnson@austin.utexas.edu 

Emily Cohen, Director for Marketing, Agency  
and Advertising Operations 
emily.cohen@austin.utexas.edu | 512.471.8590

Will Parchman, Director 
will.parchman@austin.utexas.edu 

Frank Serpas, Assistant Director for Business  
and Media Operations 
serpas@austin.utexas.edu

Tillie Policastro, Senior Graphic Designer 
tillie@austin.utexas.edu

Jason Lihuang, Digital Operations 
jasonlihuang@austin.utexas.edu
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PULITZER PRIZES

ACCOLADES 
2024 Texas Intercollegiate  

Press Association 
2024 Texas Intercollegiate  

Press Association 
2024 Texas Intercollegiate  

Press Association 

2023 College Broadcasters, Inc. 
National Student Production Awards 

2023 College Broadcasters, Inc. 
National Student Production Awards 

DAILY TEXAN

TSTV

1st Place  
Newspaper

2nd Place  
Overall Web Design

3rd Place  
Website

3rd Place  
Best Feature News Reporting

2nd Place  
Best Social Media Presence

Best Comedy
Best Digital Shorts

2024 Society of Professional  
Journalists, Region 8

 
BEST  

All-Around  
Student Newspaper

Association of  
Collegiate Press 

Most Awarded
Newspaper in 

100 YEARS

WHO WE ARE

AWARDED TO ALUMNI

“The talent pipeline supplied 
by the University of Texas 
[and] UT’s critical role in 
the area’s entrepreneurial 
ecosystem are key pluses 
for the Austin area.”

    
— Walton Family Foundation Report 

2019, CultureMap Austin

Texas Student Media
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AUDIENCE
STUDENT STATS
STUDENT ENROLLMENT

SUMMER ENROLLMENT

53,082

15,569

54% Women

46% Men

STUDENT GENDER

STUDENT CLASSIFICATION

STUDENT AGES

STUDENT RESIDENCE STUDENT ETHNICITY

80% Texas 
10% Out of State
10% International

UNDER 21
52%

GRADUATE
20%

21+
48%

UNDERGRADUATE
80%

9.6% International
4.8% Other/Unknown

22% Asian

4.5% Black

33% White

PROFESSIONAL ADMINISTRATORS,
FACULTY & STAFF STATS
UNIVERSITY OF TEXAS PROFESSIONALS

20,000+ EMPLOYEES 46 AVERAGE AGE $60,000 = MEDIAN SALARY

On-Campus 14%
Off-Campus  86%

25.2% Hispanic

Want to extend 
your college market reach 
beyond the UT audience?

 
See PAGE 11 for 

TEXAS A&M UNIVERSITY 
options.

TRAV1S

WILLIAMSON

HAYS OTHER

81%

10%

4% 5%



TOP BANNER

RECTANGLE

DIGITAL
BILLBOARD

RECTANGLE

IN-STORY

MOBILE BANNER

TARGET BY LOCATION AND BEHAVIOR
• Proximity to your business
• Competitors’ locations
• Points of interest
• Retarget later

• Activities
• Relevant Interests
• Past Visits
• Demographics
 

Serve ads on a large network of popular mobile apps.

LEADERBOARD

DAILY TEXAN WEBSITE 
Our website receives approximately 170,000 pageviews per month 
from students, faculty, staff, parents and alumni. Our student 
participants keep TheDailyTexan.com updated year–round, even 
when we are not printing papers.
 Our site is fully responsive, and we offer billboard, leaderboard, 
in-story, desktop stickies and rectangle ad spaces. On smaller views 
and screens our mobile banner appears and remains fixed as users 
scroll through the site. The latest edition of The Daily Texan is also 
featured as a digital flipbook, including all ads and links to advertiser 
websites.

DAILY DIGEST
Our Daily Digest email newsletter reaches over 35,000+ loyal opt-in 
subscribers. It includes the day’s top stories from The Daily Texan, 
BurntXOrange, and other TSM entities, allowing readers easy access 
to our most popular content. It is emailed Monday through Friday 
when classes are in session.

UTEXAS.RENT
Austin’s Best Housing for Students.Reach the UT student body as 
they are searching for the right place to live. The site features lead 
generating forms and comprehensive resources along with the best 
housing listings. 

GRADUATESOFTEXAS.COM
This site provides students with promoted content from graduate 
schools year-round. An interest form can be submitted directly to 
recruiters to request additional information. 

BURNTXORANGE
BurntXOrange is an online, student-run magazine. The digital news 
site, burntxorange.com, shines the spotlight on ways to explore and 
enjoy Austin and UT. The website content features food and drink, pop 
culture, nightlife, shopping, film, gaming, fitness, inclusivity and more. 

SOCIAL MEDIA STUDENT 
INFLUENCER MARKETING
Engage with UT’s student body through the authentic voice of their 
fellow Longhorns. Choose between Nano (1500 minimum followers) 
and Advanced (3000 minimum followers) campaigns for posts about 
your products, events and other initiatives.

TEXAD



The Daily Texan is the university’s daily newspaper. The TSM 
flagship, since 1900, is one of the most honored student-produced 
newspapers in the country. The Daily Texan was awarded the 2016 
Texas Associated Press Managing Editors College Newspaper of 
the Year (Daily). Our alumni have won 26 Pulitzer Prizes. Students, 
scholars, business leaders and other members of the community 
favor The Daily Texan as the best source for UT news. The Daily Texan 
will print Tuesdays and Fridays this semester, with the latest edition 
also featured as a digital flipbook online at thedailytexan.com.

Texas Travesty is the largest college humor publication in the 
nation. The loud, lewd and utterly uncensored Texas Travesty 
started in 1997, the Travesty is a 6 time winner of the Austin 
Chronicle’s Best Local Non-Chronicle Publication. Hand-delivered 
and distributed to campus-area newsstands. Readers can also 
enjoy Travesty online at texastravesty.com.

FALL PUBLICATION
Looking to reach students and staff 
pursuing another degree? Graduates of 
Texas is an annual tabloid that includes 
sponsored content from graduate 
programs across the country. It runs in 
the Daily Texan with a special extra run 
of 3,000 copies. 

FALL & SPRING PUBLICATION
UT Marketplace is the companion 
publication to our biannual UT 
Marketplace event. It includes articles 
about housing, employment, and 
other opportunities that exhibitors 
provide. It allows businesses to 
communicate their messages with 
ads and sponsored content.

FALL PUBLICATION
The Daily Texan’s football publication, 
Double Coverage is THE source for 
Longhorn football coverage throughout 
the season. It is inserted into the Daily 
Texan and delivered to Longhorn fans 
at the alumni center and local hotels. 
This year’s coverage will feature special 
content for readers as UT Austin enters 
the SEC for the first season.

PRINT

SPECIAL EDITIONS

The Cactus Yearbook has been known for excellence since 1894, 
and consistently wins honors in state, regional and national contests. 
The cherished keepsake serves as a time capsule for the graduating 
class, featuring the biggest stories and best photography of the year. 

Texas Connect is the magazine for and about staff and faculty at UT 
Austin. Connect with 20,000+ employees and showcase your products 
and services. Publishing 2 times a year, this upscale, glossy magazine 
features stories of the people who power the university, new programs 
and events on campus, and important Longhorn milestones. Staff from 
Texas Student Media and the Office of the President work alongside 
student designers and writers to produce the content.

texasconnect.utexas.edu

SUMMER PLANS?
PASSPORT SERVICES AIMS 

TO MAKE IT EASY TO GET 
YOUR TRAVEL DOCUMENTS

LOYAL LONGHORNS
MEET STAFF MEMBERS 

WHO STARTED OUT 
AS STUDENT WORKERS

VISUAL CONNECTIONS
ART GALLERIES AT BLACK

STUDIES EXAMINES
ART OF COMMUNICATION

LISTEN             
if you DARE

for staff and faculty | spring 2024
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Podcast from UT staffer brings 
spooky Latino folklore to life

GRADUATES
OF TEXAS
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KVRX 91.7 FM stands as the consummate source for indie music in Austin 
for over 29 years. The UT student-produced programming airs on the FM dial 
between 7 p.m. and 9 a.m. during the week and between 10 p.m. and 9 a.m. 
on weekends. KVRX also streams live online 24/7 and on-air around the clock 
on HD2. Full programming schedule available at KVRX.org.

KVRX maintains a substantial repository of new music, including genres such 
as hip-hop, blues, jazz, folk, country, techno and metal, as well as several talk 
shows. Listeners enjoy at least five different genres and at least two Texas 
bands each hour. The Austin Chronicle has recognized KVRX’s programming 
as the best in Austin.

60,000 weekly listeners on 91.7 FM
200,000+ listeners on digital antenna 32.2 
Now in HD

365 days a year, 24 hrs, on 
campus, cable, digital antenna 
and streaming

BROADCAST

Texas Student Television is the nation’s only student-
run, student-produced FCC-licensed television station. 
TSTV has an estimated 250,000+ viewers in the service 
area through its two primary channels. It’s available on-
campus through an exclusive cable channel, and to the 
greater Austin community via digital antenna. TSTV is 
available on West Campus through Apogee Cable in many 
student housing properties. Live streams, new episodes, 
and archives are available any time on watchtstv.com. 
Featured programming includes original shows spanning 
news, sports and entertainment. Lakeway

Bee Cave

Anderson 
Mill

Jollyville
Windemere

Pflugerville

Manor

Garfield

AUSTINAUSTIN

Lost Creek

Sunset Sunset 
Tanglewood  ForForestest

Buda

Wyldwood

Service Area
Note: As with any broadcast 
signal, individual reception may 
vary with exact location

“None of the hits, all of the time.”

watchtstv.com

Bastrop

http://KVRX.org
http://kvrx.org/
http://watchtstv.com
http://watchtstv.com/
http://watchtstv.com


EVENTS
Email advertise@texasstudentmedia.com for more info.

ORIENTATION & MOOOV-IN EDITIONS

MOODY COLLEGE  
SPECIAL EVENTS

Each summer, seven freshman orientation sessions are held on campus. 
The Daily Texan Orientation editions are mailed home to new students and 
family members, and also available in campus newspaper racks. Clients who 
participate in the section are eligible to add-on their logo to the envelope in 
which the editions are mailed home. Section advertisers can also add-on  
inclusion in a special campus-area map that features campus bus routes, 
area businesses, and other points of interest. The map is included in the 
Orientation mailing, inside editions distributed on campus, and in The Daily 
Texan Mooov-in edition that publishes just before Longhorns move into  
student housing for the fall semester.

Put your programs in the hands and on the screens of students at UT! 
Graduates of Texas shares your message about graduate programs  
with the full circulation of The Daily Texan in print, via the web at  
graduatesoftexas.com, and additional distribution throughout the  
school year including targeted stand-alone racks and campus handouts. 
The section also serves as a guide to the Graduate Coordinator Network’s 
Graduate School Fair at UT. 

Twice a year, UT Marketplace allows companies and organizations to 
distribute information about their products, services, job and internship 
opportunities directly to students, faculty and staff. Austin businesses and 
organizations are welcomed to The University of Texas at Austin campus 
to display and distribute free samples, promotional items and printed 
informational materials. Participants receive additional marketing support 
in the guide to the event that publishes inside the Daily Texan.

Texas Student Media trains future journalists, editors, radio producers, 
showrunners, podcasters and sales people through our award-winning 
student-run media entities. Support Student Voices is our annual pledge 
drive, when we ask readers, listeners, and viewers to help us magnify 
UT’s student voices through charitable gifts. Sponsors are able to 
co-brand our campaign, including their logos along with our Support 
Student Voices messaging across our print pages, websites, and social 
media posts. 

Throughout the year, sponsorship opportunities are available for various 
symposiums and special events hosted by Moody College of Communication 
centers and departments. Opportunities range from presenting sponsor-
ships and tabling to exhibitor space and beyond. Audiences are comprised 
of students, faculty, community members and industry leaders from Austin 
and around the globe in fields such as media, entertainment, journalism, and 
artificial intelligence.

Give
and make a difference

GRADUATES
OF TEXAS

By Pili Saravia
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“AbcdefgHI”
Those letters, scrawled across the side of 

the Blanton Museum, give visitors a taste of 
the vibrant art inside before they even walk 
in. After a decade of planning, the Blanton 
Museum of Art opened a new space between 
its two main buildings to create a more in-
viting intersection between students and the 
Austin community. 

“We’re at this gateway between the city and 
the state and UT,” said Carlotta Stankiewicz, 
Blanton’s Director of Marketing and Commu-
nications. “So we should have this welcoming 
experience that represents the transition be-
tween the city and UT.”

Stankiewicz said that Austinites can work, 
eat, and experience the museum in the new 
plaza without entering the front door. Live 
music from the two new stages and the buzz 
from the sound garden fill the space. Visitors 
will soon be able to enjoy the new cafe, and 
three-story-tall petal-shaped structures also 
provide shade for those below. 

Architecture firm Snøhetta, which led the 
renovation project, designed the petal struc-
tures with sustainability in mind. The petals 
create shade and route rainwater to a collec-
tion area of native plantings near the south-

east corner of the grounds. The petals’ tall 
arches frame the Texas Capitol and “Austin” 
by Ellsworth Kelly, one of the main attractions 
at the Blanton. John Newman, UT alumnus 
and director and senior architect at Snøhet-
ta, said these arches echo the arches around 
campus. Similarly, the petals are made of a 
cream-colored fiberglass compound to match 
the University’s architecture.

“This is where familiarity with the cam-
pus played in,” Newman said. “(The arches 
and color) made them feel like they were 
part of the UT campus, even though they 
were brand new.”

For K-12 students arriving on a school 
bus, Stankiewicz said the museum added 
a drop-off circle at the back of the Blanton 
and a pathway lined with mature oak trees 
from the Brazos Parking Garage to the mu-
seum for a more artistic and walkable ex-
perience. 

“When you come from the garage, there is 
a pathway that leads you through those oaks,” 
Stankiewicz said. “So it’s this beautiful approach 
to the museum.”

Along this path, visitors will first see Kay 
Rosen’s Texan greeting through her mural 
“HI.” Rosen said that this play-on-words 
hopes to evoke cheeriness and surprise 
from the playful message with bright blue and 
yellow colors. 

“I think it’s interesting how HI emerges from 

the formless alphabetical sequence ABCDEFG,”  
Rosen said in an email. “It reminds me of how 
a sculpture takes shape from a block of marble 
or wood.”

Other new pieces include Carmen Herre-
ra’s last work, “Verde Que Te Quiero Verde 
(Green How I Want You Green).” Paralleling 
the green mural, the space between Jester and 

the Blanton hosts The Butler Sound Gallery, 
which plays nature sounds that represent Tex-
as, like those of Barton Springs, purple martins  
and bats. 

“(I want people to feel) invited and in-
spired,” Stankiewicz said. “It’s the appetizer to 
going inside, so (I want them to feel) like the 
outside matches the inside.”

1

‘It’s open, it’s accessible, it’s welcoming’: the Blanton Museum 
opens plaza, renovations after three years of construction

lorianne willett / the daily texan staff
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UNIVERSITY

Jackson School of Geosciences unveils climate 
system science major for fall 2024

 
he Jackson School of Geosciences announced on March 
27 the introduction of a climate system science bache-
lor’s degree this fall.

The program is the first of its kind in Texas and one of 
the only undergraduate degree programs focusing on climate sci-
ence in the country, according to the School. Current students can 
register for climate system science-specific courses for fall 2024. 

“Geosciences are the core of many of these challenges that hu-
manity faces today,” said Danny Stockli, chair of the Department 
of Earth and Planetary Sciences, which will house the major. “We 
are trying to prepare students in terms of skills and knowledge to 
actually help us tackle some of these global challenges.” 

The climate system science major is more narrow than envi-
ronmental science or sustainability studies because it focuses on 
the climate as a whole rather than specific environmental factors  
such as hydrology or geology, Stockli said. 

Geeta Persad, an assistant professor in the department and 

an architect of the new major, said computational skills were a 
big priority when building the major’s curriculum. Since climate 
science deals with large datasets in weather observation and sat-
ellite data, Persad said the major includes a required “computa-
tional core” of data science classes. 

“It really trains them in programming skills and big data 
analysis, even in topics like machine learning, that are going to 
equip them to be the next generation of climate scientists,” Per-
sad said. 

Hydrogeology junior Benjamin Kern said he plans to go into 
water resource management and preservation. The climate-spe-
cific courses in the new major allow him to explore the overlap 
between hydrology and climate science, he said. 

“My job is going to be very attached to climate science be-
cause water resources are highly attached to heat, weather and 
drought cycles,” Kern said. “I’m really excited that I can take 
these courses so I can better understand all the intricate and im-
portant aspects of climate science.” 

Stockli said every sector will need people trained in climate 
sciences who understand the intersection of earth science and 
social issues. Since a wide range of industries will need more 
climate scientists in the near future, Stockli said, the new major 

prepares students for careers in research, consulting, govern-
ment and more.

“Science that has an impact on society cannot be successful if 
it’s simply viewed as a science in a vacuum,” Stockli said.

By Maryam Ahmed
Senior News Reporter

jonathan sherchand / the daily texan staff

CITY

City Council passes resolution, amends 
University Neighborhood Overlay

 

ustin City Council passed a resolution 
to amend the University Neighborhood 

Overlay on Thursday to make West Campus 
more affordable and accessible for students. 

The newest proposal focuses on student 
well-being through improving affordability and 
livability, according to a city council press re-
lease. The proposal advocates for a window in 
every bedroom in the area, increased building 
height limits and more access to healthy grocery 
options. The proposal would also expand these 
requirements — and previous UNO require-
ments — into other areas of West Campus. 

The resolution, authored by Council Member 
Zo Qadri, comes after a March case study which 
revealed that UNO has been the most effective 
city program in providing student housing. 

The city initially passed UNO in 2004, al-
lowing developers to build bigger and taller 
buildings in exchange for providing affordable 
housing and abiding by requirements to im-
prove the public spaces around the building, 
said Dan Keshet, co-founder of the grassroots 
organization AURA, which advocates for a 
more equitable Austin. 

UNO currently requires wider sidewalks 
with pedestrian lighting, bike locks, benches 
and trees, Keshet said. Because of UNO, 22nd 
Street has three-foot sidewalks on one side, and 
expansive sidewalks on the other, Keshet said.  

“I’m happy to take action to build on the 20 
years of successful design and development 
that UNO has brought to West Campus,” Qadri 
said in the press release. “These newest revi-
sions focus directly on the needs expressed by 
students, workers, and other community stake-
holders in the area.”

The resolution is just the first step, according 
to the press release. The city will continue to 
work with students and community members 
to create a final item for the Council to adopt, 
expected in spring 2025.

Isabel Webb Carey, founder of the Universi-
ty Tenants Union, said the amendments repre-
sent the city’s commitment to the affordability 
and accessibility of West Campus.

“Our neighborhood is more than a ZIP 
code,” Carey said in the press release. “It is 
where students hope to discover their passions, 
navigate challenges, and learn to be adults who 
are also members of a community. When UNO 
was first introduced, it opened the doors to 
those possibilities.”

The program allows more students to live 
close to campus and get the full campus expe-
rience, and expanding UNO will allow more 
people to benefit, Keshet said.

“When you live right by campus, you are part 
of the campus community in a much more full 
way than when you live far away from campus,” 
Keshet said. “It’s about having a college experi-
ence in which you are there with your friends. 
You’re fully able to take advantage of the things 
that are going on at the University.”

By Olivia Dilley
Senior News Reporter

The Daily Texan is an editorially independent, 
student-run publication that has been serving The 
University of Texas at Austin community for 124  years.  
It boasts an illustrious history, prominent alumni and 
widespread acclaim as an important source of informa-
tion and viewpoints about the University. This Orientation 
issue, while not produced by the Texan’s regular staff, 
contains a mix of stories from the past school year, and 
is intended to introduce incoming freshmen to campus 
culture. We hope you enjoy reading about the issues 
shaping our world today. 

Welcome to the campus community!
 — Texas Student Media Staff

UNIVERSITY

University financial aid office makes 
updates to financial aid portal

 
 
 
 

he Office of Scholarships and Financial 
Aid announced updates to the financial 

aid system on April 9 to make financial aid 
management in upcoming semesters more  
user-friendly. 

The updated financial aid portal went 
live on Friday. It includes new features 
like a breakdown of students’ financial aid 
packages, a financial aid to-do list and a 
simplified document-upload system. Stu-
dents will start to see their financial aid 
awards in the new portal in late May, ac-
cording to Diane Todd Sprague, assistant 

vice provost for the Office of Scholarships 
and Financial Aid.

“That system is going to be a significant im-
provement for students,” Todd Sprague said. 
“It’s going to be greatly simplified, it’s going 
to be in plain language and it should operate 
more quickly and there’ll be fewer impedi-
ments to students.” 

Brian Dixon, vice provost of enrollment man-
agement, said one of the reasons the University 
made changes to the financial aid system was to 
accommodate for the new layout of the Free Ap-
plication for Federal Student Aid form.

“We can make the changes the federal 
government made work for us, but then also 
hopefully deliver a better experience for stu-
dents,” Dixon said.

By Erika Pernis
General News Reporter

Scan to read the  
article in Spanish

elizabeth aguilar-garcia /  
the daily texan staff

  makenzie long / the daily texan staff
Solar Eclipse viewers outside UT Austin Main Tower Monday, April 8, 2024.
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THE DRAG PODCASTS
The Drag is a full-scale audio production house built by students, professors and 
staff in the Moody College of Communication, and is the first and only of its kind 
on a college campus.

Underwriting of The Drag podcasts will allow your brand to engage with a 
dedicated audience in a unique and personal way, while also supporting the next 
generation of podcasters and empowering them to tell their stories.

The programming ranges from long-form podcasts that guide listeners through a 
complex narrative to conversational podcasts bringing insights, humor and need-
to-know information, to oral history projects ensuring important stories live on. 
The podcasts are written, reported, hosted, mixed and edited by students and 
available for free on all major listening platforms.

The audio stories range from the true crime series “Darkness” to a documentary 
series about the life and legacy of Lady Bird Johnson, to a look at climate change, 
natural disasters and hope for the future in “Planet Texas,” as well as recurring 
podcasts like “The Drag: Stories” and “Forsaken.”

THE DRAG – BY THE NUMBERS
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Advertising Week, Infinite Dial 2023 Study/Edison Research, Podsights

TEXAS A&M UNIVERSITY

Texas Student Media at The University of Texas at Austin is pleased to partner 
with Texas A&M University Student Media to help extend your college 
market reach in the Lone Star State.

PRINT
The Battalion has served the Aggie community since 1893. It publishes in 
print on Thursdays and online throughout the week. The broadsheet-format 
newspaper is distributed to students, faculty and staff on campus and at 
businesses throughout College Station.

60% OF A&M STUDENTS READ THE BATTALION OVER  
OTHER LOCAL PRINT PUBLICATIONS. – Fall 2018 Readership Study

Maroon Life magazine spotlights a different subject in each edition, including 
Fall Sports Preview, Culture and Lifestyle, Best of Aggieland, Spring 
Sports Preview, Housing Guide, UT vs. A&M Rivalry and New Student 
Conference.

Back to School editions publish every fall and spring as the TAMU community 
returns to campus for the semester.

Inserts in The Battalion provide an effective way to deliver your pre-printed 
flyers to the newspaper’s readers.

DIGITAL
TheBatt.com is the website for the student newspaper. Content is updated 
throughout the week, and averages 28,485 pageviews per week. The site 
offers above masthead billboard, leaderboard, rail rectangle, slideshow, and 
mobile positions, as well as e-newsletter ads.

@thebattonline.com offers a presence on social media with sponsored 
posts featuring your business. Reach up to 56,000 followers on The Battalion 
Facebook and Twitter pages.

TAMU.rent features the best student housing in College Station. The site 
features lead generating forms that send future tenants directly to property 
managers, comprehensive resources, and robust housing listings. 

PODCASTS
The Battalion produces weekly podcasts, allowing your brand to engage with 
a dedicated audience while helping the next generation of podcasters. The Batt 
Signal news podcast features staff covering the top stories from news, life & 
arts and opinions. The Home Turf sports podcast discusses all things Texas 
A&M sports. The Battalion sports desk gives weekly insider information covering 
the latest news regarding Aggieland athletics.

average graduate salary average student
family income

average faculty salary
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A&M announced on March 22 that it intends to return to in-person instruction in fall 2021. 

FILE

Jordan Nixon wills A&M to third consecutive Sweet 16
HOW SWEET IT IS

As the popular Aggieland saying 
goes, “The Aggies don’t lose, they 
simply run out of time.”

But running out of time in reg-
ulation didn’t faze the No. 2 seed 

Texas A&M women’s basketball team as the 
Aggies mounted a late comeback effort to 
force an 84-82 win in overtime against sev-
enth-seed Iowa State.

With her third game-winning bucket of 
the season, sophomore guard Jordan Nixon 
clinched the win for the Aggies to send them 
to their third consecutive Sweet 16 appear-
ance and ninth in program history.

“I caught the rebound — ‘Go’ was all I 

heard,” Nixon said. “Once I saw daylight, I 
didn’t think I had enough time to do any-
thing. But my teammates ran the floor and I 
just had to put it up. ‘Put it up’ was the only 
thing I thought, live with the decision, live 
with the shot. I’m so happy it went in.”

A&M coach Gary Blair said no matter how 
many shots Nixon misses in a game, he will 
always have faith in her when it comes to the 
big moments.

“Jordan has that moment in her. She wants 
the moment,” Blair said. “Very few athletes 
want that — can they afford the miss? A cou-
ple times in the first half after she’d miss one 
and then pass up a second one, I’d say, ‘Uh 
uh, any time you’re open, it’s green light.’” 

As her game-winning shot passed through 
the net to the hardwood below, Nixon 

paused. As cheers erupted around her in the 
near-empty Alamodome South Court, as her 
teammates encircled her in celebration, she 
paused.

“I was savoring the moment,” Nixon said. 
“In this age, in this time, we’re always think-
ing about the next thing or always looking 
forward to, ‘This is what I have next, this 
is what’s coming.’ That moment, when I 
stopped, that was me taking it in. We’re going 
to the Sweet 16, we just clawed back against 
a really good team, down the wire. These are 
the moments. These are the moments you re-
member with your teammates. We’re always 
going to remember this day, this year and this 
tournament.” 

Nixon led the Aggies’ late comeback ef-
fort, tying the score at 75 with six seconds left 

on back-to-back buckets, forcing the game 
into overtime. The sophomore transfer from 
Notre Dame finished the game with a ca-
reer-high 35 points, shooting 16-of-28 from 
the floor, including 2-of-7 from three. Her 
previous career-high came in the first round 
of the tournament when she put up 21 points 
against Troy.

While most of the game had been dominat-
ed by Iowa State’s three-point shooting, the 
Aggies displayed the cool confidence they’ve 
become known for.

Nixon gave A&M its first lead of the game to 
open overtime with her second three-pointer 
of the night, the Aggies’ fourth of the game. 

Though the game went back-and-forth for 
the five extra minutes, Nixon closed the game 

By Hannah Underwood
@hannahbunderwoo

With vaccines becoming more widely 
distributed across Texas and Brazos County, 

classes will be back in person in the fall of 
2021, according to an email announcement 
from Interim Provost and Executive Vice 
President Mark Weichold.

As a result of this announcement, class reg-
istration times for fall 2021 are being pushed 
back a month to allow college administrators 
and departments time to adjust their sched-
ules.

Returning to the classroom

By Bec Morris
@BecWrote

A&M planning to resume in-person 
learning for upcoming fall semester

The Brazos Center in Bryan is open as a vaccine distribution center.

Abbey Santoro — THE BATTALION

According to state health officials, all adults 
age 18 and up in Texas will be eligible for 
the COVID-19 vaccine, effective March 29. 

The current requirements from vaccine 
candidates are those fitting the 1A, 1B or 1C 
phases of the vaccine distribution. 

According to an article from the Texas Tri-
bune, over 9.3 million doses of the vaccine 
have been administered in Texas already and 
3 million people are fully vaccinated. How-
ever, the state must reach between a 70 and 
90 percent vaccination rate to develop herd 

All Texans 18+ to be eligible 
for COVID-19 vaccination

By Julia Potts
@juliaapotts

Effective March 29, Texas opens 
vaccine registration to all adults

IN-PERSON ON PG. 4VACCINE ON PG. 4

SWEET 16 ON PG. 3

With a layup as time expired, sophomore guard Jordan Nixon lifted Texas A&M to an 84-82 win over Iowa State on March 24, finishing the night with a career-high 35 points.

MAROON LIFE

MAROON LIFE
N E W  S T U D E N T S ’  G U I D E  T O  A G G I E L A N D

MAROON LIFEMAROON
N E W  S T U D E N T S ’  G U I D E  T O  A G G I E L A N D
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Registration Open for
Summer I, Summer II, & Fall

       www.blinn.edu/admissions

ENROLL TODAY!

RUNNING ON FAITH
Abbey Santoro — THE BATTALION

STUDENT 
MEDIA @THEBATTONLINE

THEBATT.COM

979.845.2697      battads@thebatt.com

$70.8K $130K $116K
620,000 ALUMNI  74,829 STUDENTS 4,867 FACULTY



THE STUDENT EXPERIENCE
Tower & Bridge Communications is The University of Texas 
at Austin’s only student-run advertising and PR agency. It 
provides students with real-world agency experience in account 
management, PR, social media, content creation, design, analytics, 
advertising and events.

Need help with your marketing and communications strategy and 
execution, brand activations or general event staffing? Your support 
will help prepare passionate communicators for success before they 
graduate, while helping bridge your company or organization to the 
UT community, Austin and beyond.

Tower & Bridge clients can also engage the services of Bevo Video 
Productions, providing additional hands-on experience to students 
who can help with videography for films, presentations, event recaps, 
social media clips, editing services, and other post-production work.



TERMS
OF PAYMENT
All rates are net, and all advertising must 
be pre-paid unless credit has been es-
tablished with Texas Student Media and 
the advertiser’s account is current. Billed 
clients are subject to credit authorization 
and 10% administrative surcharge. All 
major credit cards and checks are ac-
ceptable methods of payment.

GENERAL
POLICY
Texas Student Media is a student based 
media organization that is primarily funded 
by advertising sales. The advertising 
department strives to build partnerships 
locally and nationally by presenting  
advertising opportunities available  
through Texas Student Media outlets to 
help clients achieve their advertising and 
marketing needs. 

All advertising is subject to approval by  
Texas Student Media. Paid ads that appear 
in The Daily Texan and other TSM entities 
do not impact content, are not endorse-
ments by the organization, and do not 
necessarily reflect the opinions or support 
of TSM staff and participants. 

TSM reserves the right to reject any 
advertising that can be considered to 
contain attacks on a person’s gender, 
sexual orientation, race, religion, or any 
other personal trait. 

Advertisements running in Texas Student 
Media print publications that resemble the 
appearance of editorial or news content 
must be bordered, and the word 
“ADVERTISEMENT” must appear in the ad 
space. Advertising of this nature is subject 
to editorial review. Promoted content must 
be labeled as such for clarity and is only 
accepted in select publications.
In consideration of Texas Student Media 
acceptance of advertising copy for 
publication, the agency and the advertiser 
will indemnify and hold harmless Texas 
Student Media, its officers, employees 
and agents against all loss, damage and 
expense of whatsoever nature arising out 
of the copying, printing or publishing of 
advertising copy including, without 
limitation, reasonable attorney’s fees 
resulting from claims of suits for libel, 
violation of right to privacy, plagiarism and 
trademark and copyright infringement.

CANCELLATIONS
AND PENALTIES
Advertiser will be responsible for full 
cost of ad if art is not submitted by 
art deadline for previously reserved 
space. Cancellations made after space 
reservation deadline but before art 
deadline will receive a 50% advertising 
credit for a future date. No penalty will 
be exercised if notice of cancellation is 
submitted by space reservation deadline. 
Advertising rates based on frequency or 
volume discounts may be backcharged if 
originally agreed upon terms are not met.

AGREEMENTS
AND COPY POLICIES
Agreements: Advertising agreements are 
not subject to hiatus or early termination. 
Unfulfilled agreements will result in addi-
tional charges for rate differential using 
non-negotiated rates. 

All weekly agreements require consecutive 
weekly insertions, at least one insertion per 
week. All monthly agreements require two 
insertions within a four-week period. Rates 
are not transferable. 

Errors and Corrections: Advertising 
deadlines, as published herein, are strictly 
observed. Although advertising may, rarely, 
be accepted later than deadline, late copy 
is accepted with the understanding that 
print publications of Texas Student Media 
will assume no responsibility for any errors 
in published advertising. 

Texas Student Media’s print publications  
will not be responsible for errors in 
published copy if a proof has been 
furnished to the advertiser or advertiser’s 
agent, or if “camera-ready” copy containing 
errors has been supplied by the advertiser. 

In no case will print publications of Texas 
Student Media liability exceed the cost of 
the advertising space occupied by the 
erroneous copy. 

Texas Student Media assumes no liability 
for failure to publish advertising on the date 
or in the edition ordered. Advertising posi-
tion is not guaranteed. However, position 
requests are gladly met when possible.

POLICIES
IN HOUSE
DESIGN
All design work created by our in house 
creative team will be limited to 2 proofs. 
Beyond 2 proofs advertiser will be subject 
to creative service charges. Design services 
are available for both print and online.


